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LOW-COST RESIDENTIAL 
BROADBAND PLANS 

1 | AFFORDABILITY

2 | SIMPLE SIGN-UP & ACTIVATION

Cost is the most prevalent barrier to entry 
for low-income families. While most plans 
are $10/month, which is still out of reach 
for many households during the crisis, 
some are as expensive as $40/month. 

More families would be able to take 
advantage of price consistency and more 
affordable plans.

In order for an Internet service plan to be viable for students in low-income 
households, the plan must be affordable, signing up for service should be 
simple, the plan must meet the minimum bandwidth speeds to be considered 
broadband, and activation of service needs to be measured in days, not weeks.

Streamlined Enrollment Process  
A customer should be able to apply for 
service online or by phone and receive a 
response within minutes. Currently, the 
verification process often includes service 
availability at the customer address, 
whether or not there is an existing account 
in the customer’s name, and if there are 
any outstanding unpaid balances. After 
verification, the timeline for activation of 
service varies but is typically a matter of 
days or weeks as opposed to minutes.

No Upsells 
Some school districts have reported that 
families were upsold by carrier reps when 
they attempted to enroll in low-cost 
options. It’s possible that this occurred 
because families attempted to enroll 
through channels other than the low-cost 
channel.

Don’t Request Sensitive Information 
Customers may not be comfortable 
providing information like Social Security 
numbers as part of the application 
process.  Avoid requesting sensitive 
customer information that is not required 
to provide connectivity.

Eligibility Rules and Verification 
When each carrier has different 
eligibility rules and verification 
processes, it makes it challenging for 
families to navigate the system and 
comparison shop to find the right option 
for their needs. In order to streamline the 
verification process, low-cost offerings 
should have standard eligibility criteria 
and use a system like the National 
Lifeline Verifier site. The national verifier 
tool is administered by USAC, which 
manages the Lifeline program.

Bilingual Service Reps 
For some low-income families, English is 
not the primary language. Staffing 
service representatives who are bilingual 
will help more families enroll.

Multiple Ways to Sign Up 
This should include by phone, online, and 
text.

https://nationalverifier.servicenowservices.com/lifeline
https://nationalverifier.servicenowservices.com/lifeline


3 | BANDWIDTH SPEEDS & CAPS

5 | ADDRESS-LEVEL SERVICE AVAILABILITY LOOKUP

4 | FLEXIBLE ACCOUNT OPTIONS

No Throttling
There should not be any degradation of the 
connection speed (throttling), regardless of the 
usage level.

Lookup Tools
Interactive maps exist that allow a user to 
determine which service providers are able to 
service a location. Unfortunately, these tools use 
zip codes, census tracts, or census blocks as the 
search area criteria. In order to determine if 
service is available at a specific location, the 
search needs to be at the address level.  

Bandwidth Levels
In order to support participation in remote 
learning, these low-cost plans need to adhere to 
the minimum bandwidth level of 25 Mbps in 
order to qualify as broadband (as defined by the 
Federal Communications Commission). Many 
plans that are marketed by providers under their 
Lifeline program have speeds far below 25 Mbps.

Sponsored Service Accounts
Feedback from school districts indicates that 
there is a preference for a “sponsored service 
account” option for the Internet plans required 
by their students, where the school district is the 
billed entity as opposed to the family.

A sponsored service account is one in which 
the provider has a relationship with a school 
district, and the district manages the process 
of identifying the students needing 
connectivity and assisting in the process of 
activating service.

The district sponsored service account eases 
the pressure on the provider by providing a 
single point of contact for multiple 
subscribers and simplifies the billing and 
collection process.

For more information visit
digitalbridgek12.org

ABOUT
Digital Bridge K-12 is an initiative 

from the national non-profit, 
EducationSuperHighway. With 

schools closed nationwide, we are 
taking urgent action to support 

states and school districts and keep 
students learning during COVID-19.
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